
Courses and Programs Offered in the International Management Course 

Notes: Courses with ■are added from 2011 academic year.    Name of courses with ★ have been changed. < > is its former name.  Numbers in ( ) are credits. 

Core Courses Basic Courses Specialized Study Programs and Advanced Courses     (Basic courses are underlined) 
Elective 
Courses 

Management Program Marketing Program Finance Program  

<Compulsory courses> 

 

Business Ethics(2) 

English Communication(2) 

 
 

 

<Compulsory courses> 

Having chosen a Specialized Study 
Program, students must take the 
Compulsory course (3 course credits) in 
that Program *. 
 
 

 
*International Management(3) (Compulsory) 

<Compulsory courses> (6 credits) 

Group Research Project(2)  
Individual Research(4) 

 
*Marketing Management(3) (Compulsory) 

<Compulsory courses> (6 credits) 

Group Research Project(2)  
Individual Research(4) 

 
*Principles of Finance(3) (Compulsory) 

<Compulsory courses> (6 credits) 

Group Research Project(2)  
Individual Research(4) 

<Selected compulsory courses> (10credits) 
 
Corporate Strategy(3) 

Designing Organizational Systems(3) 

Leadership and Corporate Renewal(3) 

Marketing Management(3) 

Corporate Finance(2)  

Technology Management(2) 

★Cross-Cultural Management 

  <Comparative Management>(2) 

Organizational Behavior(2) 

Human Resource Management(2)  

■ Business Negotiation(2)  

■Information Management for Decision Making(2) 

Product Innovation(2) 

International Marketing Practice(2) 

International Accounting (2) 

Management Information Systems(2) 

Japanese Business(2) 

Practitioner Perspectives on Management(2) 

Advanced Topics in Business A(2) 

Advanced Topics in Business B(2) 

Advanced Topics in Business C(2) 
Advanced Topics in Business D(2) 
Advanced Topics in Business E(2) 
Advanced Topics in Business F(2) 

<Selected compulsory courses> (10credits) 

 

Corporate Strategy(3) 

International Management(3) 

Marketing Strategy(2) 

Technology Management(2) 

★Cross-Cultural Management 

  <Comparative Management>(2) 

Marketing Research(2) 

Marketing Case Analysis(2) 

International Marketing Practice(2) 

Brand Management(2) 

Marketing Communication(2) 

■Service Marketing(2) 

Management Information Systems(2) 

Industrial Organization(2) 

Japanese Business(2) 

Practitioner Perspectives on Management(2) 

Advanced Topics in Business A(2) 

Advanced Topics in Business B(2) 
Advanced Topics in Business C(2) 
Advanced Topics in Business D(2) 

Advanced Topics in Business E(2) 
Advanced Topics in Business F(2) 

<Selected compulsory courses> (10 credits) 
 
Corporate Strategy(3) 

Marketing Management(3)  

Marketing Strategy(2) 

Corporate Finance(2) 

Financial Reporting and Analysis(2) 

★Cross-Cultural Management  

  <Comparative Management>(2) 

Financial Risk Management(2) 

Financial Institutions Management(2) 

Capital Markets(2) 

★Portfolio Management  

  <Portfolio Investment>(2) 

Corporate Restructuring(2) 

International Accounting (2) 

Managerial Accounting(2) 

■Asian Financial Market(2)  

■Japanese Financial Practice(2) 

■Accounting Theory and Practice(2) 

■Special Topics in Finance(2) 

Management Information Systems(2) 

Japanese Business(2)  

Practitioner Perspectives on Management(2) 

Advanced Topics in Business A(2) 

Advanced Topics in Business B(2) 

Advanced Topics in Business C(2) 
Advanced Topics in Business D(2) 
Advanced Topics in Business E(2) 
Advanced Topics in Business F(2) 

 
<Selected compulsory 

courses> 
 

Management(2) 

Accounting for Decision 

Making(2) 

Business Economics(2) 

Statistics (2) 

 

 
<Selected compulsory courses> 

(Minimum of 9 course credits to be 
selected from the list below) 
 

Making Ethical Decisions(2) 

Corporate Strategy(3) 

Designing Organizational Systems(3)  

International Management(3) 

Leadership and Corporate Renewal(3) 

Marketing Management(3) 

Marketing Strategy(2) 

Principles of Finance(3) 

Corporate Finance(2) 

Financial Reporting and Analysis(2) 

Japanese Economy (2) 

Advanced English for Business Studies(2) 

Advanced English for Business Practice(2) 

 

Note The Basic courses, whose credits have been earned and counted towards the required 10 selected compulsory courses credits for specialized 
study programs, cannot also be counted towards the 9 Basic selected compulsory courses credits. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Additional courses, 
carrying a further 6 
credits, to be 
selected from the 
Core, Basic and 
Advanced Courses 
list. 

10 credits 12 credits 16 credits 6 credits 

44 credits 

 


